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This research based on the network news agenda setting theory, selected entire 
Tencent's network news reports,from June 1, 2015 to May 31, 2016, a total of 17,120 
news headlines as samples.Using content analysis method, classified the negative 
news events in the different categories.Analyze the events which have long report 
period and large report volume, to explore the regular ofthe negative network news，
andsummarize the characteristics of events that lead to large-scale coverage, The main 
conclusions are as follows: 
(1) The top 3 categories that see most negative Tencent news are communication, 
service and personal events. Actually, over 50% of all negative network news reports 
belong to these 3 categories. The average online report period of negative Tencent 
news is 1.7 days, and the average number is 3.3. 
(2) Some negative news tends to be labeled, so the media may repeatedly cover 
them for a prolonged period of time, which may lead to lifetime shame of Tencent. 
There are three features that characterize the negative news that tends to be labeled: 
initiating, wide impact and easy to be summarized. 
(3) Direct or indirect negative events that may harm user interests or experiences 
are most likely to be covered by media on a large scale, hence triggering more online 
public opinions. 
(4) The reports regarding negative personal events of Tencent are prolonged and 
extensive, and the following three types of personal events may be frequently covered: 
1) The corruptions of senior managements. 2) The basic guarantee of grass-roots 
employees. 3) The public image issues of founders. 
(5) The core businesses related to negative events are the main topics of media 
reports, and these events are going to be supervised by competitors, partners, and 
media, because they are tightly connected to users. 















covered by the internet media for a prolonged period of time, accompanied by the 
heated industry discussions. 
(7) Whenever negative events involve celebrities or famous enterprises, the 
celebrity effect and event response will propel the media to continuously cover these 
events on a large scale. 
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中国互联网协会 2016 年发布的《2015 中国互联网产业综述与 2016 发展趋
势报告》指出，现阶段我国互联网产业正蓬勃发展，得到党和政府的高度重视，
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